
 
 

  



 
 

 

 

 

The UN Global Compact Network Sri Lanka was incorporated in 2011 and has been carrying 

forward the work of Ten Principles of the UN Global Compact since its inception, completing 

14 years in 2020.  

UN Global Compact presents its report of activities for the year 2020. This report will begin 

with outlining Network Sri Lanka’s strategy for 2020 and the Global Compact’s Global Impact 

Initiative, Target Gender Equality hosted by Network Sri Lanka in 2020. Furthermore, the 

report elaborates on Network Sri Lanka’s social media engagement. In 2020, Network Sri 

Lanka welcomed five (5) new members, expanding its membership. The profiles of these 

companies are included below.  

Network Sri Lanka hosted an SDG Case Study series, which was an opportunity for the private 

sector to communicate activities promoting the SDGs, this report will elaborate on the SDG 

Case Study Series.  

  



 
 

 

 

Network Sri Lanka’s Strategy for 2020 

UN Global Compact Network Sri Lanka commenced 2020 with an ambitious plan to expand 

its membership and offer more inspirational and knowledge building sessions to participants 

of Network Sri Lanka. The outbreak of the 1st wave of Covid-19 in Sri Lanka in March 2020 

curtailed the planned activities and alerted Network Sri Lanka on to the need to re-think the 

strategic approach for 2020. The Board of Network Sri Lanka convened a special Board 

Meeting in March 2020, which resulted in deploying a survey to Network Sri Lanka 

participants to identify the support required from Network Sri Lanka for business activities 

during Covid-19. The main outcome of the survey was the interest by Network Sri Lanka 

participants to support the national effort to mitigate the spread of Covid-19. To support the 

national Covid-19 mitigation effort, Network Sri Lanka along with UNDP formulated the 

creation of a Collaboration Platform. This Platform will be a space for company, non-business 

entities and public sector bodies to collaborate on projects and programs of similar interest, 

providing goods and services for identified project/program needs and requirements which 

are posted on the Platform. The Platform is to be launched in 2021. 

Network Sri Lanka re-ignited its Gender & Diversity Working Group and Business and Human 

Rights Working Groups, and inaugurated a Climate Emergency Task Force, Sustainable 

Finance Working Group and Sustainable Supply Chain Working Group. The purpose of these 

Working Groups is to guide Network Sri Lanka participants in their sustainability journey 

focusing on the Ten Principles of the UN Global Compact and the SDGs towards Agenda 2030. 

The Working Groups will formulate annual agendas based on the interest of the Working 

Group participants and the national interests and focus areas. 

Target Gender Equality 2020 

The Target Gender Equality (TGE) accelerator programme calls for bold action to set and meet 

ambitious corporate targets for women’s representation and leadership in business. 

Participating companies can learn and demonstrate their commitment to measurable 

progress on gender equality to their employees, investors, and other stakeholders and profile 

women in their organization who are driving business success, sustainability, and 

contributions towards the SDGs. 

Network Sri Lanka hosted the TGE Accelerator from September 2020 to February 2021 

comprising of an onboarding session and three capacity building workshops developed by 

Catalyst, with the participation of nine (9) participants of Network Sri Lanka.  

 

 

  



 
 

 

 

Social media engagement for 2020 
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Definition 
Facebook Impressions: This refers to the 
number of times any content from the 
Network Sri Lanka page entered a person’s 
screen; this includes posts, stories, ads as 
well as other content or information on the 
page 
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Definition 
Twitter Impressions: This refers to a total 
tally of all the times the Tweet has been 
seen. This includes the times it appears in 
one of Network Sri Lanka’s followers and the 
times it has appeared in search or as a result 
of someone liking the tweet.  



 
 

 

  

Definition 
LinkedIn Updates: This refers to the aggregated 
engagement metrics for Network Sri Lanka’s 
posts on LinkedIn over time.  
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Company Profiles of new members that joined in 2020  



 
 

 

 

 

Sustainable Development Goals Case Study Series 

The Sustainable Development Goals (SDGs) Case Studies Series 2020/2021 is an initiative by 

UN Global Compact Network Sri Lanka aimed at highlighting projects which are targeted 

towards the 17 SDGs. The case studies cover several thematic areas including the Climate 

Emergency, Business & Human Rights, Sustainable Supply Chains and Gender & Diversity. 

Each case study lists key actions taken, describes the positive impact of the project on the 

company’s stakeholders, and outlines significant learnings.  

The Case Study Series was launched on 7th July 2020, and Network Sri Lanka has thus far 

collected 36 case studies from 15 member companies. The participating companies are: 

Noritake, Hayleys Fabrics, Bogawantalawa Tea, ATG Lanka, Kelani Valley Plantations PLC., 

Expolanka Freight, Talawakelle Tea Estates PLC, Commercial Bank of Ceylon PLC., Hayleys 

PLC., Virtusa (Pvt) Ltd., MAS Holdings (Pvt) Ltd., Dilmah Ceylon Tea Co. PLC., Aitken Spence 

PLC., Dialog Axiata PLC and Elpitiya Plantations PLC. The submitted case studies underwent 

an initial screening process in October 2020 and will undergo a rigorous internal and external 

verification process. Upon verification, the case studies will be showcased on Network Sri 

Lanka’s website and at events such as the Make Global Goals Local Business (MGGLB) 

Conference in 2021. 



 
 

 



 
 

 



 
 

 



 
 

 



 
 

  



 
 



 
 

 

LN-Network Sri Lanka Collaboration 

 



 
 

 

 

Collaboration platform 

 

Several surveys were circulated throughout 2020 to Participants of Network Sri Lanka. The 

purpose of these surveys was to gather information which would be used to launch Network 

Sri Lanka’s collaboration platform. In March and April 2020, Signatories and Participants of 

Network Sri Lanka participated in a survey, to gather information and data on 

activities/projects/programs carried out by the members to mitigate the impact of Covid-19. 

The survey was completed in May, with 31 responses received, which amounted to 75.6%.  

 

A second survey was launched in September to mark the UN’s 75th anniversary, by Network Sri 

Lanka in collaboration with PR Wire. The survey aimed to understand public opinion on current 

and emerging global trends, and to obtain ideas for building a sustainable future.  


